
Rock Brands: Selling Sound in a Media Saturated
Culture

Click here if your download doesn"t start automatically

http://linebook.us/go/read.php?id=0739146351
http://linebook.us/go/read.php?id=0739146351
http://linebook.us/go/read.php?id=0739146351


Rock Brands: Selling Sound in a Media Saturated Culture

Rock Brands: Selling Sound in a Media Saturated Culture
Rock Brands: Selling Sound in a Media Saturated Culture, edited by Elizabeth Barfoot Christian, is an edited
collection that explores how different genres of popular music are branded and marketed today. The book's
core objectives are addressed over three sections. In the first part of Rock Brands, the authors examine how
established mainstream artists/bands are continuing to market themselves in an ever-changing technological
world, and how bands can use integrated marketing communication to effectively 'brand' themselves. This
branding is intended as a protection so that technology and delivery changes don't stifle the bands' success.
KISS, AC/DC, Ozzy Osbourne, Phish, and Miley Cyrus are all popular musical influences considered in this
part of the analysis. In the second section, the authors explore how some musicians effectively use attention-
grabbing issues such as politics (for example, Kanye West and countless country musicians) and religion
(such as with Christian heavy metal bands and Bon Jovi) in their lyrics, and also how imagery is utilized by
artists such as Marilyn Manson to gain a fan base. Finally, the book will explore specific changes in the
media available to market music today (see M.I.A. and her use of new media) and, similarly, how these
resources can benefit music icons even after they are long gone, as with Elvis and Michael Jackson. Rock
Brands further examines gaming, reality television, and social networking sites as new outlets for marketing
and otherwise experiencing popular music. What makes some bands stand out and succeed when so many
fail? How does one find a niche that isn't just kitsch and can stand the test of time, allowing the musician to
grow as an artist as well as grow a substantial fan base? Elizabeth Barfoot Christian and the book's
contributors expertly navigate these questions and more in Rock Brands: Selling Sound in a Media Saturated
Culture.
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From reader reviews:

Stephen Williams:

Why don't make it to be your habit? Right now, try to ready your time to do the important take action, like
looking for your favorite reserve and reading a publication. Beside you can solve your trouble; you can add
your knowledge by the reserve entitled Rock Brands: Selling Sound in a Media Saturated Culture. Try to the
actual book Rock Brands: Selling Sound in a Media Saturated Culture as your close friend. It means that it
can to become your friend when you experience alone and beside associated with course make you smarter
than previously. Yeah, it is very fortuned in your case. The book makes you a lot more confidence because
you can know everything by the book. So , we should make new experience along with knowledge with this
book.

Nancy Hunt:

This book untitled Rock Brands: Selling Sound in a Media Saturated Culture to be one of several books that
best seller in this year, this is because when you read this reserve you can get a lot of benefit onto it. You will
easily to buy that book in the book retail outlet or you can order it by way of online. The publisher of this
book sells the e-book too. It makes you more easily to read this book, since you can read this book in your
Smart phone. So there is no reason to you to past this reserve from your list.

Gary Copeland:

Rock Brands: Selling Sound in a Media Saturated Culture can be one of your beginning books that are good
idea. We all recommend that straight away because this publication has good vocabulary that will increase
your knowledge in words, easy to understand, bit entertaining but nevertheless delivering the information.
The article writer giving his/her effort that will put every word into enjoyment arrangement in writing Rock
Brands: Selling Sound in a Media Saturated Culture although doesn't forget the main place, giving the reader
the hottest along with based confirm resource info that maybe you can be one of it. This great information
may drawn you into fresh stage of crucial imagining.

Ophelia Ellis:

Is it you who having spare time in that case spend it whole day by watching television programs or just
telling lies on the bed? Do you need something totally new? This Rock Brands: Selling Sound in a Media
Saturated Culture can be the answer, oh how comes? The new book you know. You are so out of date,
spending your free time by reading in this completely new era is common not a geek activity. So what these
textbooks have than the others?
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